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HOME FOR
THE HOLIDAYS.

At Heartis Suwanee, we'll change
the way you think of senior living.
But more importantly, we may just

change your life. For the better.

It all starts with our perspective.
We believe that moving to a
senior living community should be
something we appreciate for all it

brings to our lives.

Welcome home.

HEARTIS

SENIORS. LIVING.

Independent Living | Assisted Living | Memory Care

CALL TO SCHEDULE A PERSONAL TOUR!

4055 Suwanee Dam Rd, Suwanee, GA 30024
770-614-6601 | heartis.com

Quality senior living for those who have reached the age of fifty-five for independent living and sixty-two for assisted living / memory care.
e =
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have graced our cover
to see what they've been
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From donation and volunteer
opportunities to sponsoring a child
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to give back in our community this
holiday season.
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Jonathan Martinez brings the craft beer
scene to Sugar Hill's SHINE District.
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up handcrafted coffee drinks alongside a

curated breakfast and brunch menu at Town
Center.

Shop now for the
BEST SELECTION

Atlanta’s LARGEST Variety

OF OUTDOOR FURNITURE &
OUTDOOR LIVING ACCESSORIES

YOUR SOURCE FOR
REPLACEMENT CUSHIONS
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your neighbors’ recipes an
traditions that make them feel at home this season. 770-32 5-0500

www.americancasualliving.com




BRAND NEW FURNITURE FROM FAMOUS ONLINE RETAILERS 20-70% OFF RETAIL

.C. Liquidations

Home Furnishings & More

1 regular priced item

Expires 12/31/19 (discount cannot be combined with other
discounts. 1 discount per customer per event)

105 Satellite Blvd. NW Suite A. 1
Suwanee, GA 30024 | Hours:
Www_cc[iquidations_com o dhmm Tuesday-Saturday 10am-6pm
info@ccliquidations.com & 3 Sunday 12pm-4pm

678.541 .551 5 Closed Mondays
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FLOORING =
Design Centers Professional

3665 Swiftwater Park Drive Suwanee Ga.

770-476-8306

Complete Bath Design Kitchen Design Available
& Remodel Available Cabinets & Countertops

www.atlantaflooringdesign.com |MAG|I\IE the POSSIBILITIES..
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Letter

Celebrating 10 years

His IsSUE marks the
10th anniversary for
Suwanee Magazine
—and what a
wonderful 10 years
it's been! Since that
first issue was printed in November
of 2010, we've had the privilege of
meeting so many wonderful people
in the community, and many of
them have appeared on the pages
(and cover!) of our magazine. To
celebrate this milestone, we caught
up with a few of our favorite people
(and a horse!) who've graced the
cover to find out what they've
been up to since
their Suwanee
Magazine debut
(p. 12), including
our first ever
cover model,
Kyle Maynard,
who has been
busy traveling the
world to share his
inspirational story
and No Excuses
mentality. We also caught up with
rising country music singer Andy
Velo and YouTube sensation (and
local heartthrob) Matty B, along
with boxing champion-turned-actor
Javon “Wanna" Walton. We're so
proud and inspired by this group
and we can't wait to see what else
the future holds for them.
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In addition to celebrating our
10th anniversary, our November/
December issue is also a time to
celebrate the impending holiday
season. In a nod to the diversity of
our community, we took our annual
Holiday Recipes and Traditions
feature around the world on p. 44
to find out how people celebrate
the holidays from South Korea and
South Africa all the way to Haiti
and the Dominican Republic. And
what would the holidays be without

a note from our
managing editor

giving back to those in need? Turn
to p. 28 for eight ways to give back
in the community this season.

Speaking of giving back, we
were excited to speak with North
Gwinnett Co-op’s Executive
Director Kim Phillips ahead
of the grand opening of their
new expansion back in October,
which doubled the co-op's space
and allows it to serve even more
in the community. During our
interview, p. 35, Phillips talked
about how the co-op is more than
just a community food bank. The
expansion allows the faith-based
nonprofit to expand their services,
including tutoring, adult education
courses, medication and utilities
assistance, and their Second
Blessings Thrift Store, as well as add
additional services such as a brand-
new computer lab and recently
announced partnership with the
Gwinnett Good Samaritan Clinic.

Now that the weather is finally
starting to cool off, we had the
opportunity to partake in some
Instagram-worthy hot drinks over
at Cafe Amico at Suwanee Town
Center, p. 48. Owner Andy Chon
has expanded the drink menu to
feature handcrafted coffees and
other indulgent drinks such as their
signature hot cocoa that comes
topped with a number of sweet
treats. The food menu also got an
overhaul and boasts a selection of
incredibly fresh breakfast, brunch
and lunch menu items that will help
tame your coffee buzz.

With that first issue 10 years
ago, we set out to “spotlight the
businesses making an impact on
life here, to capture some of the
memorable moments at the city’s
many events and to give residents a
resource for upcoming happenings

in and around Suwanee.” Today,

we still uphold those values. Inside
this issue you'll also find stories on
local businesses such as Discovery
Village At Sugarloaf, p. 19, which
provides lifestyle programs and
personalized care for its senior
residents; Sugar Hill's new brewery,
Indio Brewing, p. 56, which brings
craft beer to the SHINE District; and
Sip Happens' Co-Founder Laurie
Collins gives us the 411 on healthier
wines that are cleaner and better for
us this holiday season on p. 52. As
always, flip over to the calendar on
p. 80 for a list of events and ways to
celebrate the season.

And finally, thank you to all of
the readers, advertisers, friends and
family who have supported us over
these last 10 years. We're grateful
to be part of such an amazing
community!

ALICIA CARTER,
MANAGING EDITOR

Alicia@suwanee
magazine.com

LET'S BE FRIENDS

Join the Suwanee Magazine
Community:

facebook.com/
SuwaneeMagazine

@suwaneemagazine
on Twitter

@suwaneemagazine
on Instagram
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LET'S FACE THE

FACTS.

If you're over the age of 55 and have a

history of smoking, you're at a higher
risk of developing lung cancer. Early

detection is the best way to beat this
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COMPLIMENTARY DESIGN

FAMILY OWNED &
OPERATED SINCE 1990

201 Peachtree Industrial Blvd
Sugar Hill, Georgia 30518

2 - 170.271.0802

DESIGN CENTER HOURS:
M-F SAM-5PM
SAT 10AM-2PM

OR BY APPOINTMENT

thillmanflooring.com
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BEE SENIOR CARE

ALL INCLUSIVE
STARTING AT

GENTLE
i ATTENTIVE CARE
FOR YOUR
LOVED ONE
PERSONALIZED
SERVICES IN A
SMALLER
COMMUNITY
PEACE OF MIND
THAT THEY'RE
“au  WELL CARED FOR

PERMIT NO: PCHOO2582

CALL OR VISIT US ONLINE
TO TAKE A TOUR TODAY!

678.765.0638
RebeccaManor.com

———
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Family-Friendly
Holiday Evening

I'M LOOKING
forward to taking
my kiddos to
Suwanee’s annual Holly

Jolly Day. Town Center is
the perfect backdrop for

a festive holiday evening,
and my kids will love the
crafts, s'mores and the
annual lighting of the

tree, not to mention the
opportunity to meet Santa
himself (my daughter has
been preparing her list for
Santa for the last couple
months!). With local shops
lining the park, mom and
dad can also squeeze in a
little holiday shopping, too.
Friday, December 6, 6:30-
9:30 p.m. For more info
visit suwanee.com.

- Alicia Carter,
Managing Editor

CURRENTLY
LWVING

Snapshots of the food, shops, events and
more we're loving around town.

UNEXPECTED JEWELRY SHOP

C.C. Liquidations recently
celebrated the opening of
its new, larger storefront

off of Satellite Boulevard

in Suwanee. While the

store is mostly known for

its amazing selection of
furniture and decor at
exceptional prices, the
diamond in the rough has to
be the unexpected selection [\eg
of jewelry for sale at the =
shop. Local jewelry designer
Maricy Fernandes sells her
custom pieces in-house
alongside a selection of
what owner Kim Douglass
describes as “fun costume, boho-chic pieces.” Be sure to
check out the eclectic earrings, bracelets and more next time
you're shopping for a sofa or area rug. CCLiquidations.com.

- Alicia Carter, Managing Editor

AMAZING MOBILE
DETAIL SERVICE

WE RECENTLY had paint
correction and ceramic
coating applied to my
husband'’s SUV by Overalls
Auto Detail in Alpharetta.
The entire experience was
amazing and has saved us
from having to worry about
waxing the car for at least
three years. | could not
believe the transformation
his 13-year-old 4Runner
went through — it looks
brand-new! The owner,
Vini, has a passion for
providing amazing auto
detailing services backed
by his love of cars. His
attention to detail and
superior service means
your car will look amazing
and you will be in awe

of what he can do. From
full auto detailing and
headlight restoration to
monthly auto spa packages
and coatings to make your
car shine, Overalls Auto
Detail is my new go-to
mobile auto detailing
service. Check out

what Vini can do at
OverallsAutoDetailGA.com
or Facebook.com/
OverallsDetail.

- Erica Abrams,
Art Director

Chilling at Lake Lanier Islands

I1TOOK c trip to Margaritaville’s Chill Snow Island to take a ride down Parrot
Mountain, a 575-foot-long, eight-story-tall snow tubing hill that is said to
be the fastest in North America. Trust me, it lives up to the hype. After my
brief adrenaline rush, I took a spin around the ice rink, had a mini-snowball
fight with my younger siblings, and of course stopped by to grab a holiday-
themed drink at LandShark Landing. Whether it is driving the seven miles
through the Magical Nights of Lights or roasting marshmallows Iakeside
with a hot chocolate in hand, Margaritaville at Lanier Islands is the perfect
place to ramp up the holiday spirit. LanierIslands.com.

- Lizzy James, Contributing Writer
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WHERE
ARE THEY
NOW?

Catching up with some of our
favorite people (and a horsel) who
have graced the cover of Suwanee

Magazine over the years.
BY ALICIA CARTER, LIZZY JAMES & ANGELA VEUGELER

T'S HARD to believe that we're celebrating 10 years

with this issue. Suwanee Magazine made its debut

with the November/December issue in 2010 with

Kyle Maynard gracing the cover (more on himin a
minute). With the delivery of that first issue, we set out
on our mission to not only become a local guide to all
of the events and news around Suwanee and Gwinnett
County, but to also become a source of inspiration by
telling the stories of the people, places and things that
make our community so special.

We're so lucky to have had many people grace our
cover over the years. So in celebration of our big 1-0,
we decided to catch up with some of our favorite
former cover models to find out what they've been up
to since they made their Suwanee Magazine debut. We
caught up with Andy Velo, who has gone on to take the
country music world by storm; Matty B, who continues
to rake in YouTube subscribers nearly 10 years after
his Suwanee Magazine cover; Javon “Wanna” Walton,
who can now add television star to his long list of
accomplishments; and others who have shared their
stories with our readers.

We hope you enjoy this trip down memory lane,
which also acts as a celebration of not only 10 years for
our magazine, but also of the success that some of our
favorite locals have seen over the years. It's a testament
to the heart, drive and passion of our community, and
we're excited to see what other success stories we'll be
able to share over the next 10 years.

ANDY VELD

July /Aug 2011

Since gracing our cover in 2011, Andy Velo

has gone on to take the country music scene
by storm. He relocated to Nashville back in 2014,
gained a loyal fan base, and his video for "Half-
Truths & Other Lies” was recently the No. 1 video
on CMT for two straight weeks.

“It's been a long road for sure and I'm a blessed
man to be able to create music that evokes
emotion and experiences,” Velo says. “I've had
many people help me along the way and the town
of Suwanee will always be the place where the
roots of my dreams took to the ground. I've been
able to release 24 songs, play across the country,
and share stages with people who at the time only
seemed like a dream.”

Velo is finishing 2019 on a high note as he heads
off to play international shows this winter and
will round out December with a trip back to the
studio. “The cool
partis, we are just
getting started,” he
says. “That feeling of
having people come
to my shows wearing
my T-shirts and
singing along to my
songs is a high that I
will never get over”

Andy Velo fans
can find his music on
Apple Music, Spotify,
Amazon, or join him
at any of his live
shows. To continue
following along
with his success,
visit AndyVelo.com
or follow him on
Facebook, Instagram
and Twitter.
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MATTY B

May/June 2014

Suwanee native
Matty B rose

to fame in 2010 for
the remix videos he
posted to YouTube.
The aspiring rapper
became wildly popular, ‘ P
and even earned a spot \
on BillBoard's 2013 A
Top 21 under 21 list
alongside big names \
like Justin Bieber,

Miley Cyrus and One

Direction. Matty B

caught the attention of
"Entertainment Tonight",

NBC's “Today Show," Fox

S News and of course,

Suwanee Magazine.

The young superstar

graced our cover back

in May 2014. “Living in

Suwanee and filming

SO many

music videos

throughout

my childhood

here made

being on

the cover of which is about the struggles we

Suwanee Magazine face to make the right decision

extra special to me,” no matter what pressure we are

he says. “Since under, and “Story of Our Lives”

my appearance, I with his little sister Sarah Grace

have gone from 7.7 that addresses how we are all

million YouTube beautiful, perfect and unique

followers to now on the inside and not measured

having 12.6 million.” by the outward appearance or
In 2015, he the pressure to measure up on

stopped recording social media.

and releasing cover Although he has been in

songs and has since the spotlight for a while, Matty

released more than B tries to live a normal life.

30 original songs and He attends high school and is

accompanying music actively involved in his school's

videos. He's toured all football and lacrosse teams.
over the United States =~ When asked his advice to rising
and has continued to artists, he says it is important to
gain popularity with “stay true to who you are and
fans all over the world.  be authentic. Don't seek fame
2019 hasbeenagreat  or try to be something you are
year for new music, not. If you are genuine, you and
as Matty B released others will enjoy your music

the video for “Monster, and it will last a lifetime.”



MUCHO MACHO MAN

May/June 2011

E Owners Dean and Patti Reeves shared that
é the 11-year-old stallion is now a sire at Adena
Springs Farm near Lexington, Kentucky, where

he breeds anywhere between 80-100 mares per
season. With nearly 10,000 likes on Facebook,
Mucho Macho Man has quite the following. His
oldest foals are 3 years old now, and many of
them have won stakes races. Out of 69 foals that
have run, 31 of them are winners and four of
them have won black-type stakes, meaning they
have won in races of
select importance.

In the world of
thoroughbred racing,

CAREER STATS:
b 25 STARTS S

by the Jockey Club

} 9 HRST PI.M:ES and it is common to

name foals based

> 5 SEEUNI] PI-A[:ES on their sire's name,
especially if they are

4 B THIRD PI.ACES from a recognizable

bloodline. Some of

4 "]TAI- EARNINBS Mucho Macho Man's
']F $5,525,4lﬂ foals include City

Man, Mucho Gusto,
Mucho Unusual, He's
a Macho Man, Lady Macho and Mucho Amore.
The Reeves have expanded their horseracing
business and now own about 40 horses including
about 12 of Mucho Macho Man's foals. When
asked how being in the thoroughbred racing
industry is going, Dean shares, “We keep trying to
find the good ones. When you do win and have a
big race, there is nothing like it

8 IRD PHOTOGRAPHY

THOROUGHBRED race horse Mucho Macho

Man, owned by Suwanee residents Dean
and Patti Reeves of Reeves Thoroughbred Racing,
graced our May/June 2011 cover when he was
Kentucky Derby bound. At that time, the 3-year-old
had eight starts which included 2 firsts, 3 seconds
and 2 thirds with earnings of $410,643. Just a few
weeks after going to print with that particular issue
of Suwanee Magazine, on May 7, 2011, he placed
third in the Kentucky Derby and then went on to win
the 2013 Breeders Cup Classic. Mucho Macho Man
had a very successful racing career, with 25 starts
that included 9 firsts, 5 seconds, 6 thirds and total
earnings of $5,625,410.
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Kyle Maynard, day four climbing
Mount Aconcagua, the highest
peak in both the Western and
Southern Hemispheres.

5 things we love
| about Suwanee

Kyle
f)l(ayn

KYLE MAYNARD

Nov/Dec 2010

KYLE MAYNARD graced the
first ever cover of Suwanee

Magazine in 2010. Maynard was
born a congenital amputee, his
arms ending at his elbows and
his legs at his knees. But, that
didn't stop him from becoming
a champion on the wrestling
mat and in his life. His best-
selling book, No Excuses, tells
the inspiring story of Maynard’s
battle against the odds. A Collins
Hill High School alumnus, at the
time of the article, Maynard had
garnered a lot of attention from
his autobiography, had been
featured on "Larry King Live” and
“The Oprah Winfrey Show,” was a
crossfit gym owner in Suwanee,
and traveled around the country
doing motivational speaking.

Since then, Maynard has
continued to be an inspiration.
In 2012, he became the first
quadruple amputee to climb

— actually bear crawl — the
19,340 feet to the top of Mount
Kilimanjaro without the aid

of prosthetics. His 10-day
ascent was widely covered by
the press and raised money
and awareness for wounded
veterans as well as Tanzanian
school children. Upon return,
Maynard won his second
ESPY (Excellence in Sports
Performance Yearly) award
for Best Male Athlete with a
Disability.

Four years later, he reached
the summit of Argentina’s
breathtakingly beautiful, and
sometimes deadly, Mount
Aconcagua — the highest
peak in both the Western and
Southern Hemispheres, standing
at 22,838 feet. Following that
epic summit, Nike featured
Maynard in the powerful
commercial “Unlimited Will
which debuted globally during
the 2016 Olympics and was
named the most memorable of
all commercials during the 2016
Olympics by AdWeek.

These days, Maynard, who
was described by Arnold
Schwarzenegger as “one of
the most inspiring people”

)
Kyle Maynard on Herman
Gulch Trail in Colorado.

11

I believe
each of
ushasa
disability to
overcome

- and not
all of them
can be seen.
We choose
whether we
allow our
lives to be
defined by
them or not.”

he's ever met, travels more

than 200 days annually, across
continents, speaking to hundreds
of public and private schools
and universities, events and
conferences, and the many
corporations that hire him to
share his No Excuses philosophy
and principles.

Maynard has appeared on
"Good Morning America,’ “The
Early Show," ABC's “20/20," and
his story has been featured on
ESPN's “SportsCenter,;’ HBO's
“Real Sports” as well as countless
other television shows and
editorials. In January 2016, a
three-minute video profiling
Maynard's epic story and
achievements debuted on CNN's
“Great Big Story” and immediately
went viral, garnering more than
16 million views and 250,000
shares in the first week.

15
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960 Peachtree Industrial Blvd.
Suwanee, GA 30024

770-831-8191
SuwaneeDoctor.com
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JAVON WALTON

Jan/Feb 2018

IN 2018, then-11-year-old boxing
champion Javon “Wanna” Walton
graced the cover of our annual Fitness
Issue. Walton had made headlines as
the only person in Georgia to be named
state champion in boxing and gymnastics,
holding the title in both sports. When the
issue was published that January, Walton
had an impressive 66,000 followers on
Instagram. Today, that number has tripled
to more than 235,000 followers. This
increase is likely due to his appearances
in major television shows on Amazon and
HBO as well as his continued success in
the boxing world. There’s no doubt that
Walton's popularity has grown since his
Suwanee Magazine cover debut.

Woalton made his small-screen debut as
the character Ashtray on HBO's breakout

16 ‘ Suwanee Magazine ‘ | NOV /DEC 19




series "Euphoria.’ The
show also stars Zendaya,
arguably one of the biggest
stars out there today, and
was a big hit with fans
despite the touchy subject
matter at the center of

the show. “Euphoria” was
recently renewed for a
second season, meaning
Woalton will be reprising his
role as Ashtray next year.
Walton was also cast as
Grant on “Utopia,” Amazon’s
adaptation of the British
series written by Gone Girl
author and screenwriter
Gillian Flynn. “'Utopia’
showed me another side of
acting and playing one of
the leads was really hard

V - work,” Walton says. " had to

Javon “Wanna” Walton
poses with Drake.

relocate to Chicago for about
six months. I was working
five to six days
aweek and it
Was a serious
commitment.

It was alot of
fun but showed
me I hadto
take this acting
thing very
serious. [ really
apprecicted

all the work
Thad to put
into Grant

for "Utopia.'l
can't wait for
everyone to see
this project.”

In addition
to his recent

Walton with “Euphoria” turn as an
co-star Angus Cloud. accomplished
actor, the
Junior Olympic

boxing prodigy is sponsored by Under Armour
and appeared in one of their commercials starring
Dwayne “The Rock” Johnson for their “Will Finds
a Way"” campaign. “I've also had about 18 more
amateur bouts since the [Suwanee Magazine] cover
and have won 15 of those,” Walton says. Needless
to say, the future looks bright for Walton, and we're
excited to see what he'll accomplish next.

For more information about Javon “Wanna”
Walton, follow him at instagram.com/onwardwanna.
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ALLURING BEAUTY-SUSTAINED THROUGH TIM

THIS HOLIDAY SEASON
TREAT YOUR ANGEL TO

PURCHASE A GIFT CERTIFICATE
FOR $100 OR MORE AND RECEIVE
A COMPLIMENTARY

EYE TREATMENT
GIFT CERTIFICATE

(VALUED AT $45) EXP. 12/31/19

WHETHER IT IS A STOCKING STUFFER
OR A GIFT FOR YOU, RECEIVE

0% OFF

ALL PRODUCT DURING THE
MONTH OF DECEMBER

HOURS (MON-FRI 9-7 AND SAT 11-6)
BY APPOINTMENT ONLY

4411 SUWANEE DAM RD. STE 635, SUWANEE, GA

678.249.9493
DKSESTHETICS.COM
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Providing Optimum
Vascular Treatment

/7 North Atlanta

Vascular Clinic & Vein Center

* Varicose Veins / Spider Veins ¢ Diabetic Foot / Leg Ulcer
* Peripheral Arterial Disease ~ ® Leg Pain / DVT

* Aneurysms * AV Fistula Surgery

* Carotid Disease and Maintenance

Uthan Vivek Thomas Matthews Samuel Victoria A
MD; FACS MD, FACS MD

5 Convenient Locations in: Johns Creek, Lawrenceville, Alpharetta, Cumming, Roswell

1-800-VEIN-DOC - 770-771-5260 - www.navascularclinic.com

" North Atlanta
> Women'’s Care

* Pregnancy Care & Delivery

* Pre-pregnancy Counseling Sujatha Vivek Whitney Cook
MD, FACOG MD, FACOG \
* Ultrasounds Board Certified in Board Certified in

e Menstrual Disorders Obstetrics & Gynecology ~ Obstetrics & Gynecology

e Minimally Invasive & Open Surgery

* Office Based Procedures

* Delivers at Northside Forsyth Hospital
& Emory Johns Creek Hospital

: v

N|cole Sparks Akhila

MD Kothapalli
DO

770-771-5270 * www.nawcare.com
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Discovery Vllléﬁ provides lifestyle programs and persona
care forits sen;_g;:es1dents BY ANGELA VEUGELER




ISCOVERY
VILLAGE AT
SUGARLOAF IS A
SENIOR LIVING
COMMUNITY
OFFERING
A FULL
CONTINUUM OF CARE OPTIONS
INCLUDING INDEPENDENT LIVING,
PERSONAL CARE AND MEMORY

CARE. CONVENIENTLY LOCATED JUST MINUTES
FROM 1-85 AND SUGARLOAF PARKWAY IN SUWANEE,
DISCOVERY VILLAGE AIMS TO CUSTOMIZE THE
EXPERIENCE AND SERVICES FOR EACH RESIDENT
BASED ON HIS OR HER SPECIFIC NEEDS.

ACCORDING TO Executive Director
n Steven Custer, the many lifestyle

options and personalized care
available at Discovery Village At Sugarloaf
are some of the great
benefits they offer. “A lot
of the care we provide is
catered to exactly what
each resident needs,
especially the personal
care aspect. If a resident
wants to age in place,
they can stay on campus
at our community as their
care needs change." A
resident or couple might
start in the Independent
Living program and
can enjoy staying in a
familiar environment if their need for care
increases. In fact, several of the residents

Executive Director, Steven Custer

at Discovery Village
have done just that
having lived at the
community for 10 years
since the community
first opened.

AMAZING AMENITIES

» From a variety of lifestyle programs

to personalized care services, residents
and their families have choices based

on what works best for them. With a full
array of amenities, including a Sensations
Dining Room, zero-entry heated pool,
Health & Fitness Center, Discovery Silver
Cinema, Discovery Zone Media Center &
Library, Rover’s Run Pet Park, horseshoes,
Lucky’s Card & Game Room, beauty
salon with barber shop and more, there is
no reason to go anywhere else. Genesis
Rehab is even located on site to provide
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Pastry Chef
Tirue Worky
excited to serve
her homemade
peach scone.
Pictured with
Culinary Director
Alex Vargas.

L

GROW 1 BUSINESS SPOTLIGHT
-

rehab and physical therapy
services to residents as
needed. Residents love the full
offering of exclusive lifestyle
programs at Discovery Village.
A full calendar of activities and
events and group outings are
offered several times a week.
In October, one group went
to Buford Corn Maze, another
to the Botanical Gardens, and
they had just gone to Jaemor
Farms in Alto and enjoyed

an afternoon barbecue lunch
in North Georgia. There is even a men’s
group that goes fishing and enjoys monthly
tournaments along with a theater group that
puts on monthly productions — October was
Abbott and Costello.

RESTAURANT-STYLE DINING

» Discovery Village At Sugarloaf offers
delicious meals for residents to enjoy, every
day. The Sensations Dining Room offers a
wide variety of menu options including a
Discovery Burger made with fresh ground
beef, and options such as steak and salmon
are available daily. They also have their very
own pastry chef who creates delicious desserts
for residents to enjoy. Plus, Bailey’s Bistro
serves up light lunch offerings including
sandwiches, cappuccinos, espressos,
smoothies and more.

FLEXIBLE LIVING

» The Independent Living program
offers modern one- and two- bedroom
cottages with a single car garage as
well as Clubhouse apartments. They
also offer a Choice Plus option giving
residents the ability to customize a
plan that best suits their needs. If

a resident is only interested in an
apartment home with no services, they




WE GIVE
OPTIONS FOR
EVERYONE T0 BE
ABLE T0 ENJOY
LIFE. THE CARE
WE PROVIDE

IS CATERED T0
EXACTLY WHAT
EACH OF OUR
RESIDENTS
NEEDS."

- Steven Custer, Executive Director,
Discovery Village At Sugarloaf

have that. If they want a meal here or there,
they have that too. Many independent
living residents enjoy traveling and

don't want to be tied down worrying

about maintenance on a home. Living at
Discovery Village gives them a community
they can be part of when they are home,
but without the maintenance and upkeep
to worry about when they are away.

PERSONAL CARE AND MEMORY
CARE SERVICES

» The Personal Care and Memory
Care services at Discovery Village are
catered to each resident's individual
needs. Personal Care offers residents
who require additional assistance
support with activities of daily living,
such as grooming, bathing, dressing
and taking medications. Recently
certified by Discovery Senior Living's
SHINE®™ program, the new exclusive
memory care program was designed
with residents’ happiness and well-
being in mind. Before, during and after
residents’ transition into the SHINES
neighborhood, professionally trained

team members are learning everything
about them including their wants, likes
and dislikes, hobbies, preferences,
passions and historical moments from
significant life experiences to elevate
their spirit throughout the day. This
exclusive program is used every day

to support the individualized activities
developed specifically for each resident
allowing them to thrive and live their
best life. They also offer a lot of support
to families and loved ones in addition to
several support groups that meet there
regularly.

According to Custer, "what makes
Discovery Village At Sugarloaf unique is
that we give options for everyone to be
able to enjoy life. The care we provide
is catered to exactly what each of our
residents needs.” W

Discovery Village At Sugarloaf

is located at 1220 Satellite Blvd N.W.
in Suwanee. For more information visit
DiscoveryVillages.com
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BRAND NEW AFFORDABLE OPTION!

Discovery Village At Sugarloaf
. is now offering a low-cost

' Starting at )\ senior apartment option for
($2 125 the first time ever and it’s your
L e chance at huge savings! Choose
from Clubhouse apartments or
cottages with garages and with
our “Choice Plus” option, you

§ can customize a plan that best

¥ suits your needs and saves
thousands!

Call 470.226.2085 to learn

more & enjoy a FREE lunch!

D ﬁ: fLV, B &% DiscoveryVillages.com « 1200 Satellite Boulevard, Suwanee, GA 30024

AT SUGARLOAF Senior Apartments ¢ Independent Living * Personal Care * Memory Care

By Discovery Senior Living

Prices, plans and programs are subject to change or withdrawal without notice. Owned and operated by Discovery Senior Living. Void where prohibited by law. €2019, Discovery Senior Living, DVSL-0134 1018 =~ @ & 510

Book an COMPREHENSIVE EYE CARE OF THE
appﬁg&'ﬂent HIGHEST QUALITY FOR YOU, YOUR
to ke FAMILY AND OUR COMMUNITY.
your FSA
benefits
before they
expire!

A—\‘Y,
o
/\ MEMBER [/

4320 Suwanee Dam Rd, Ste 2100,

ADVANCED | 7o%isssry

FamilyEyeCare e i

3L

4 ) G ) a John 3 e
e/ geSTOF_Wror Y ey FR R
Sl GWINNETT | jETT e Gallagher, v 5
Gwzma ¥ - oD =7 )

advanced-familyeyecare.com




PLANT BASED WELLNESS BACKED BY SCIENCE

There’s No Excuse Not
To Be The Best Youl!

Come see us to learn about
how CBD can improve:

* Daily Wellness

Pain & Inflamation

Focus & Energy

Stress & Anxiety

Sleep & Relaxation
Skin & Body Care
Pet Care

ND(USES

WELLNESS

305 Shawnee North Dr., Ste. 600
Suwanee, GA 30024

770.783.0753



INVESTMENT
STRATEGIES

BY: Bill and Cindi Porter,
AILERON INVESTMENT ADVISORS

WHAT ARE NEGATIVE
INTEREST RATES
AND HOW COULD
THEY AFFECT MY
INVESTMENT FUNDS?

P Incredibly, there are over 14 trillion dollars of
negative interest rate government bonds held by
investors around the world today.! That means
instead of receiving interest payments as an
inducement to purchase a government bond,
the bond holders will be repaid less than

the amount they invested. Those “investors”
have volunteered to lose money. Why would
they do that?

The answer may be that some people believe
that the next potential financial collapse could
have a drastic impact, and they would rather
be assured the return of most of their money is
guaranteed by the various governments issuing

the bonds. Theoretically, it goes something

like this: If someone has $100,000 invested

in the stock market and another 2008 event

happens, they might be left with about

$50,000. If instead they had purchased a

$100,000 negative interest rate bond which guarantees 98% return of
principal, they would eventually have $98,000 instead of $50,000.
However, President Trump’s recent comment that “The Fed
should reduce interest rates to zero - or lower”? perhaps identifies
the real source of the issue. Governments around the world are
up to their necks in debt. During the eight years of the Obama
administration, the U.S. debt nearly doubled from the prior 232 years
to almost $20,000,000,000,000.3 President Trump has continued
the fiscal folly. Like a credit card with a minimum monthly payment,
governments must also make its required debt payments, or it would
default like Venezuela. The higher the interest rate, the higher the
required government payment. If interest rates were lowered, the
required payments would also be lowered. Negative rates would
reduce the government debt because they would pay back less than
the funds they received for their bonds.
Artificially low interest rates can affect many investments. A
serious discussion with a qualified financial advisor about your
current financial situation would be time well spent.

1) Barron's, October 7, 2019 Alexandra Scaggs. 2) https://www.cnbc.com/2019/09/11/trump-says-fed-
boneheads-should-cut-interest-rates-to-zero-or-less-us-should-refinance-debt.html
3) The Street, Eric Reed February 26th, 2019,

Securities and advisory services offered through Madison Avenue Securities, LLC (MAS), member FINRA/SIPC
and a Registered Investment Advisor. MAS and Aileron Investment Advisors are not affiliated entities. Investing
involves risk, including the loss of principal. Bond obligations are subject to the financial strength of the bond

issuer and its ability to pay. Before investing consult your financial adviser to understand the risks involved with
purchasing bonds.

Send your investment questions to: submissions@ ‘ @ L
SuwaneeMagazine.com u

i

AlLERON

nvestment Advisors

YOUR FINANCIAL
FUTURE WILL
HAPPEN TO
YOU CXR
YOU WILL
CREATE IT.

Securities and advisor

Call to schedule an appointment
and create your financial future.

678.714.7611

4320 Suwanee Dam Rd, Ste 2600
Suwanee, GA 30024

InvestwithAlA.com

Dr. Bill Porter, CLU, ChFC Cindi Porter, CFP®

( services offered through Madison Avenue Securities
and a Registered Investment Advisor. MAS and Aileron Investment Ad

LLC{MAS), member FINRA/SIPC
are not affiliated entities
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VEUGELER DESIGN GROUP OFFERS THREE REASONS WHY A QUALITY
LOGO IS IMPORTANT TO YOUR OVERALL BRAND BY MADISON COATS

IRST IMPRESSIONS are everything. From a first
date to a job interview, the initial impression 1 - LOGOS IMMEDIATELY

; : : CONNECT CUSTOMERS TO
you make is a major part of what defines the
experience. The same can be said for brands YOUR BUSINESS

and their logo. Consider a logo as the face of the
company, and it's walking into that interview. What
lasting impression will it leave on its audience?
Considering that it only takes 10 seconds to
form a first impression of a brand’s logo, you better
make sure it packs a punch and leaves the type of
impression you want. With that in mind, here are
three reasons why a quality logo is important to your
overall brand.

It only takes
consumers
‘ 10 seconds to
form a first
impression of a
brand'’s logo.
- ACTION CARD



/2%

of American
consumers say their

purchasing decision
is influenced by
packaging design.

- Ipsos

2. LOGOS INVITE CONSUMERS TO
YOUR BRAND

Think about walking through the grocery store — you need
coffee, but you want to try a new brand. How do you choose
which brand to buy? You'll likely be drawn to those with
aesthetically pleasing packaging. The logo sets the mood

for the brand, but the branding and packaging should be
consistent to maintain a cohesive brand identity. Your logo
should be strong so it catches the eye of your customers, and
in turn, your branding should be equally as strong. After all,
72% of American consumers say their purchasing decision is
influenced by packaging design.

3. LOGOS HELP SET YOUR
BRAND APART FROM YOUR
COMPETITION

One of the most important things to consider
when designing a logo is how it will differentiate
your business from its competition. There is

a fine line to walk, however, when thinking
about incorporating current trends in your logo
design — you don't want to create a logo that is
trendy today and out-of-style tomorrow. When
choosing fonts for your logo, use a maximum of
two, as more than this may create inconsistency
in the design. Also consider the colors used in
your logo. Studying color associations before
incorporating them into your design will ensure
that you don't carry the wrong message over to
your customers through your color choices.

If you are considering creating a logo for your
company or doing a re-brand, make sure you

are working with a marketing team that fully
understands your vision and the ongoing goals of
the company. Visit vdgatl.com for more marketing
resources or to contact a member of our team.

Maybe you've already seen
some of our work...

CEANNERY R

ALE HOUSE

LILBURN

73\
\Y 4
ECENTER

AT SUGAR HILL

HAPPYfeat

WIHDER

GEORGIA

FIRST BAPTIST CHURCH

This is just a sample of the local businesses we've designed logos for. Like to be next?
Call today for a free design consultation.

@ Veugeler Design Group 678-482-2270 / info@vdgatl.com / VDGatl.com




IVE BACK

THIS HOLIDAY SEASON

The holidays are finally upon us! We wait patiently all year and then — BAM! — the holidays
arrive and we get swept up in all the commotion that comes along with them. In between
decorating, traveling to see family and friends, shopping trips and everything else, we
sometimes lose sight of the true meaning of the season. The holidays are a time to reflect and,
when we can, give back to those less fortunate. Each year, we dedicate space in our Holiday
Issue to highlight local ways we can give back to our community. From donation and volunteer
opportunities to sponsoring a child in need, there’s no shortage of ways to contribute during

the most wonderful time of the year. BY LIzZzZY JAMES

SHOP AMAZONSMILE
AND DESIGNATE
SQUARE ONE
FOR YOUTH AS YOUR
CHARITY OF CHOICE.

THE MISSION of Square
One for Youth is to
L w help Gwinnett County's
in-need youth succeed
personally, academically
and, ultimately,
professionally. By investing
in the lives of local youth through vocational
guidance, mentoring, academic tutoring and golf
* instruction, the organization helps open doors
to opportunities that allow students in need to
achieve success. Square One for Youth is always
looking for people to get involved, and even offers
the option to purchase supplies on Amazon and
donate at the same time! To learn more about how
you can getilvolved with Square One for Youth
isit SquareOneForYouth.org.

" For Youth

X3
ol

Magotzme.xwuneemagazme cor OV/ DE€19
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DONATE YOUR SKILLS
TO PETS FOR VETS. \

PETS FOR VETS serves as a bridge that
brings together military veterans and
rescue animals. The organization

works to assist veterans who are transitioning

back into civilian life while cxlsjo providing j%.f:;h—-.;
a second chance to shelter animals 0 #q -

by rescuing, training and pairing a‘; M* 1 :

them with servicemen and ; :

women who could benefit
from having a companion
cxn1mct1 The Atlanta Chapter

1
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SPONSOR A ’
CHILD WITH THE
HAITI CHILD
SPONSORSHIP 4"

BASED IN SUWANEE, the Haiti Child Sponsorship
Program empowers Haitian leaders to lﬁ_ng
dignity, hope and a brighter future to the
communities they serve. The'program currently
works with the people of the Good Shepherd
School and Church in Pele, an impoverished
community in Port-au-Prince, to help local
leaders improve their living conditions in the
areas of water, food and sanitation, as well as
support Young Life Haiti in bringing spiritual
transformation to the lives of young people.
The Haiti Child Sponsorship currently serves
more than 1,000 students in kindergarten
through 10th grade and employs 44 staff
members including teachers, administrators,
cooks and security. The support of the school
program depends on sponsors who pledge at
least $30 per month to help fund the school's
needs. Learn more about sponsoring a child at
HaitiChildSponsorship.org.

DONATE A CARE
PACKAGE TO THE
SLOVER FOUNDATION

THE SLOVER FOUNDATION was created with
the sole purpose of helping people whose lives
have been altered due to fire. For most families
of burn victims, it is their first experience with the
special care needed to protect the injured from
infection and subsequent complications. A tragedy
with the magnitude of life-threatening burns is
difficult to navigate for families without help and
a lot of support. The Slover Foundation works to
help support these families through contributions
from the community. To learn how you can
donate a care package or get involved through
volunteering visit SloverFoundation.com.

DONATE ITEMS TO ANNANDALE VILLAGE’S “WISH LIST.”

SUWANEE’'S ANNANDALE VILLAGE is a

place where people living with intellectual and
developmental disabilities can lead lives that reflect
quality, independence, self-worth and achievement with
the utmost care and compassion. Characteristically,
individuals served are 18 years of age or older with
a primary diagnosis of intellectual or developmental
disability, and those who have experienced an acquired
brain injury. Annandale Village works to offer a

~
B T i

comprehensive array of programs and services designed
to improve the quality of life of each of these individuals
according to his or her own unique needs and abilities.
As a nonprofit organization, Annandale relies on “in-
kind” donations as well as monetary contributions. To
see Annandale’s full wish list or for more ways to
contribute visit Annandale.org/wishlist.




TOP RATED SCHOOLS!

Featuring newly renovated apartments and
townhomes with a variety of luxurious layouts.
Ranging from cozy one-bedroom, one-baths to chic
three-bedroom, 2.5-baths with loft options, our sought
after Suwanee apartments offer both traditional
apartment living and contemporary townhome luxury.

Our open living space option features:
+ 9-foot ceilings * walk-in closets
* stainless steel appliances * cozy fireplace
- oversized balconies - detached garage
+ & luxury touches throughout

THE RESIDENCES ON
MCGINNIS FERRY

apartment homes

770.945.6261

4021 McGinnis Ferry Road
Suwanee, GA 30024

theresidences-living.com

WAIVED
ADMIN FEE

(5100 VALUE)
Must

present this ad to

I

DYSPORT $50 OFF WHEN SPENDING $300

ALL RESTYLANE FULL SIZE SYRINGES $100 OFF
MICRO-NEEDING $200 OFF WHEN BOOKING 3 TREATMENTS
MICRO-NEEDLING WITH PRP TAKE $250 OFF WHEN BOOKING 3 TREATMENTS
PRP FOR HAIR LOSS, TAKE $350 OFF WHEN BOOKING 4 TREATMENTS /
COOLSCULPTING (FREE CONSULTATION) 30% OFF [F BOOKED BY DEC. 31,2019 #£
EMSCULPT (FREE CONSULTATION) 30% OFF IF BOOKED BY DEC. 31,2019 84

COSMETIC PRODUCTS 10% OFF EXCLUDING LATISSE

We wish you Rapp and Realthy hobidans!
NORTH ATLANTA
DERMATOLOGY

CALL 770-814-8222 OPTION ONE FOR AN APPOINTMENT AT
ANY OF OUR 4 LOCATIONS: DULUTH, SUWANEE, CUMMING & BUFORD
VISIT US AT NADERM.COM




BE SMILEY FOR KYLIE
IN AN EFFORT TO

FIND A CURE FOR . SENIOR WITH NORTH +~
S 'GWIN‘NETT

CHILDHOOD CANCER.

IN 2014, Kylie Myers was diagnosed with Ewing's
Sarcoma, an aggressive bone cancer. Throughout
her fight, Kylie developed a unique ability to steal
joy even from cancer and fought back with a smile
and a positive attitude. She made pictures and
videos to share her joy with other fighters and

her Smiley For Kylie followers. Toward the end

of her radiation cycle, however, it was revealed
that her cancer was deemed incurable, and sadly
Kylie lost her battle with the disease on February
13, 2015. The Myers family created the nonprofit
Smiley For Kylie in an effort to raise awareness of
childhood cancer and support those families who
are impacted by it. Its purpose is to help raise
funding for research that will lead to safer and
more effective cures for childhood cancer. To
learn more or donate to Smiley for Kylie visit
SmileyForKylie.org.

DONATE TO COOPER’S CREW.

COOPER O’BRIEN was diagnosed with Clear Cell Sarcoma
Cancer at the age of 13 in May of 2013. Throughout his
fight, Cooper faced each day with a strong and positive
attitude that inspired everyone around him. He never
let cancer get in the way of spending time with family,
playing basketball and laughing with his friends. After

a 14-month fight, Cooper passed away on July S, 2014,
leaving a hole in the heart of our community. Now,
Cooper's Crew is dedicated to giving other kids, just like

WAYS TO

GIVE
BACK

% THIS HOLIDAY /
“ SEASON

SPONSO«R A CHILD OR’

..CO ‘OP.
A

- T,

oy ADDITION to prowdlng‘ holiday meal boxes to

families in rfged which are filled with side items 4
for a holiday feal in addition to a $20 gift card’
for perishables, North Gwinnett Co-op also offers

“ the' opportunity for community members to ‘play

the role of Secret Santa to a child or senior this
Christmas. Sponsor a child by donating a winter
coat, set of pajamas, one outfit for school or

* church, one pair of shoes, and a toy (not to exceed

$30). Sponsor a senior by providing a winter
coat, robe and/or pajamas, clothing or household
need, one pair of shoes, and personal care items.
Sponsors will receive the child’s or senior's name
and identification number, their sizes, favorite
color and a few ideas for toys/gifts. For holiday
volunteer shifts, a list of meal box items and
other needs, visit NorthGwinnettCoop.org.

Cooper, the opportunity to live their lives to the fullest, too, by bridging the childhood cancer funding gap,
finding a cure for Sarcoma, making wishes come true for children with cancer and granting scholarships
for North Gwinnett High School students who have overcome unique adversities or hardships. To learn

how you can get involved visit CoopersCrew.com.



BERT'S BIG ADVENTURE

ATLANTA NONPROFIT PROVIDES THE TRIP OF A LIFETIME FOR CHILDREN BATTLING
CHRONIC AND TERMINAL ILLNESSES AND THEIR FAMILIES. By Lizzy James

exciting memory that will last a lifetime. But for

Many of the children who go on these trips, ranging in age

or most people, a trip to Walt Disney World is an ‘ grown into an annual trip that now includes 12 to 15 families.

the families helped by Bert's Big Adventure, a trip

to Disney World

represents a memory-

making escape for
those who desperately need
quality time together.

When radio host Bert
Weiss launched his popular
morning radio show, “The
Bert Show,” on Star 94, he
knew he wanted to use his
voice to make an impact
on the Atlanta community.
The result was Bert’s Big
Adventure, a nonprofit
organization established in

PHOTO COURTESTY DASH PHOTOGRAPHY

from 5 to 12 years old, have been faced with illnesses that

not only take a toll on their bodies,
but on their families as well. Many

of the children have spent most of
their lives in and out of the hospital,
have undergone numerous tests
and procedures, have endured
surgeries and endless medications,
and have felt the effects that never-
ending medical bills have taken

on their families. But through it

all, they persevere. And while the
illness takes its toll on their little
bodies, the strength, compassion
and love that they and their families
exude is never defeated.

2002 that provides an all-expenses-paid, five-day trip to The team at Bert’s Big Adventure has made it their mission
Walt Disney World for children living with chronic and to not only provide a joyful experience for the children but
terminal illnesses and their families. to also take some of the responsibility off of the parents’

In 2003, Bert's Big Adventure launched by taking seven shoulders. In an effort to make this possible, not only are the
children and their families to Disney World and has since trip's expenses paid for by the organization, but a medical

32 | Suwanee Magazine | suwaneemagazine.com | NOV/DEC 19
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staff also joins the trip and each child is
paired with a Fairy Godparent volunteer
to help make their experience the best
it can be, while also letting them just be
a family.

“The trip itself really provides families
time to spend together without the
stress of having to be on top of things
all the time,” said Molly Darby, Bert's
Big Adventure’s executive director. “The
children get the full VIP experience
with a private
chartered jet
decked out
with Disney
decorations
and flight staff
wearing Mickey
ears, a red
carpet rolled
out for their
entrance, and a
devoted team
that is dedicated
to giving them
pretty much
anything they
want during
their five days at
Disney World.”

On the most
recent trip,
one child in
particular stood
out to Molly.
When the Bert's
Big Adventure staff met 7-year-old Adrian,
she was battling Leukemia and had
recently been in and out of chemotherapy,
which had really affected her. “Like most
children who go through chemo, Adrian
came to us very reserved and shy,” Molly
said. “There were so many times we
introduced her and she hid behind her
mom and didn't say much. As the group
arrived at Disney, and the families started
interacting with each other, you could
slowly see Adrian come out of her shell.”
But it wasn't until that Friday that the
Bert's staff really saw Adrian’s personality
begin to shine.

“Friday morning we took a group to
the Disney Princess makeover boutique,
and since Adrian had gone through
chemo it had been quite some time since
she had her normal hair,” Molly said
as she fought back tears. “The Disney
Princesses put her in this beautiful dress
and did her hair with some extensions
to make it look full again. As soon as

OUR FAIRY
GODPARENTS
REALLY HELP TO
PROVIDE A MINI
ESCAPE FOR THE
CHILD WHILE ALSO
ALLOWING THEIR
PARENTS TIME TO
SHOWER, EAT, OR
TAKE A MUCH-
NEEDED BREAK.

she looked at herself in the mirror she
was a different person. She finished off
the day twirling through the park in her
dress, dancing on the dance floor with all
the other kids, and even did a cartwheel
down the fashion show runway! She felt
like a typical, healthy child and it really
encouraged her to be herself.”

It's stories like this that show how
much of an impact Bert's Big Adventure
has on the lives of these children and
their families. But as
impactful as the Disney
trip is, the relationship
between the families
and the organization
doesn’t end there.
Bert's Big Adventure
hosts four quarterly
reunions where more
than 500 children
and family members
gather together to
recreate bonds, meet
other families who are
going through similar
struggles, and simply
get a chance to enjoy
spending time together.
Living with a chronic
or terminal illness is
not only isolating for
the children, but also
the families, and these
reunions offer a sort
of support group that
shows they're not alone and provides the
encouragement needed to keep fighting.

Bert's Big Adventure’s mission doesn't
stop with the trips or the reunions. The
organization works to not only provide
escapes for the kids and their family, but
also additional support when they need it
the most. Anytime a Bert's Big Adventure
child is admitted to the hospital, a
volunteer with Bert's Big Adventure's Fairy
Godparent program visits the child and
their family every day with crafts, games,
a warm meal and a shoulder to lean on
during their stay.

“Most of our children have serious
medical conditions that require them
to spend long amounts of time in the
hospital, and many parents haven't left
their son or daughter’s bedside since
they arrived,” said Molly. “Our Fairy
Godparents really help to provide a mini
escape for the child while also allowing
their parents time to shower, eat, or take a
much-needed break.”

The organization is always looking for
volunteers to help in any way they can.
Those interested in becoming a Fairy
Godparent can fill out an application on
Bert's website. Potential volunteers will
go through an in-person interview and
background check, and must be able to
commit multiple days a month to visiting
the organization'’s children. If a volunteer
is unable to commit that much time, but
still wants to be involved, the organization
has three other year-round opportunities.

“We understand that not everyone
can set aside large amounts of volunteer
time,” Molly said. “Bert’s Magic Squad
is a group of volunteers who receive
an email when the organization needs
some extra hands. Their duties range
from coming to the office to help mail
T-shirts to helping at event check-ins.
There's also our skill-sharing opportunity
in which we ask someone with a specific
skill-set to spare two hours a month and
volunteer their skills to help at Bert’s. Our
final opportunity is our Social Sidekicks
program. Here we ask volunteers to
donate 30 seconds a day to help support
us on social media. We put them in charge
of checking our social pages, helping with
posting, and really just wrapping their
arms around and encouraging the kids in
our program through social media.”

It's hard to put into words the impact
that Bert's Big Adventure has had on the
lives of hundreds of children, just like
Adrian, and their families over the last 17
years. The organization offers a magical
opportunity for these “sick children” to
simply be children. The laughter, smiles,
and fun had on the trip provides an
escape for not only the children who have
endured so much, but for their families
who only want their kids to be happy.
Nominations for the yearly Disney World
trip begin in April and generally close the
beginning of September. If you have or
know of a family with a child age 5-12 who
has a chronic or terminal illness, has never
been to Disney World, and lives within the
radio listening area of “The Bert Show,”
you can apply for them to be considered
at Bert's Big Adventure website beginning
in April 2020.

Without the generosity and support
of the community, the program wouldn’t
be what it is today. If you're interested
in volunteering or learning more
about Bert’s Big Adventure visit
BertsBigAdventure.org. B
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North Gwinnett Co-op'Srecent expansion will allow the
nonprofit to help even more people in the community through its
food bankithriftstore and other services

BY ALICIA CARTER%; HOTOS BY KARL LAMB




ANY KNOW North Gwinnett
Co-op as a community food
bank, but it's so much more
than that. The co-op offers
tutoring services, adult
education courses, medication
and utilities payment
assistance, as well as their
Second Blessings Thrift Store.
With its recent expansion, which
celebrated the grand opening with
a ribbon cutting on Oct. 8, the co-op
doubled in size, growing from 6,100
square feet to just over 14,000 square
feet. The expansion allows the faith-
based nonprofit to serve the community
in a bigger and better way, increasing
their footprint and increasing the
number and types of services they are
able to provide.
We recently had the opportunity
to sit down with Executive Director
Kim Phillips, who has more than 20
years experience with nonprofits
and will celebrate her sixth year at
North Gwinnett Co-op in April. Phillips
discussed the details of the expansion
and how North Gwinnett Co-op is
working to bridge the gap for people in
our community.
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Tell us a little about your
background and your role at
North Gwinnett Co-op.

When | got out of college | landed
my first nonprofit job that | stayed
at for just shy of 20 years. | guess
the nonprofit world kind of gets

in your blood. When | took a year
off to be a mom and then started
looking for work | was looking at
some of the bigger nonprofits

in Atlanta — my daughter was
getting ready to start kindergarten,
my son was getting ready to start
middle school. | just kept praying
that the Lord would find the right
fit for me. | knew it was out there, it
was just a matter of timing. | found
out about this job on a Sunday,
sent my resume on Monday,
interviewed on Tuesday and got
the job on Wednesday. | actually
took the job in my church parking
lot on the phone. It was very fast.

| was really excited about the
ministry they did here and being
so close — my kids attend school
here in Buford. My parents are
aging, so I'm caring for my parents
full time as well. | knew that we

needed to be close to here. It was
just God's plan.

My charge here when | took this
position was to make it bigger and
better. So we spent a lot of time in
the first year building relationships
with the schools and people in the
community, increasing the number
of people in the community who
receive service, and increasing
the number of people who know
about us. We changed a lot of
policies when | started that allow
us to serve more people and
make sure that kids aren’t hungry
and seniors aren’t hungry. We've
had tremendous growth since
I've been here in both clients and
supporters. And we accomplished
this [with the expansion].

We wanted to do it all in the
right order, and | feel like we've
done that. People know that
they're safe to come here and that
we're here to serve them and be of
service to them and now we have
the facilities to do it in. We used to
do food for families once every 60
days, and it's just not enough for a
family, so we really wanted to




increase it to once a month.
Now we have the space to
do it in which means we
need even more community
support to help us keep

the shelves full because
people will be coming more
frequently.

What is the mission of
the co-op?

We're a faith-based
nonprofit. Our focus is

on serving people. We
offer utility assistance and
medication assistance to
people in need. We offer
clothing through our thrift
store. Our thrift store is also
open to the community

so we generate revenue
out of that store and that
helps us serve our clients.
The money we generate
through the store goes into
the checkbook that we write
checks out of. Last year

we earned about $90,000
in the store, between that
and our eBay sales, but we
gave away over $220,000 in
assistance. So | tell people it
kind of softens the blow to
the checkbook for us.

The food is our biggest
wheelhouse and we're trying
to increase that now. We
know that a lot of families

depend on the schools to
feed their children, so in the
summer we do a program
called End Summer Hunger
where we ask people to
donate funds to us so we
can buy fruits, vegetables
and meats. Food banks
aren’t known for nutrition;
it's all shelf-staple stuff. So
we want to be able to offer
the fresh lettuce and fruits
and vegetables and some
meats that are a healthier
choice during the summer.
The families can come twice
a month for groceries in June
and July. This summer we
did 50,000 pounds of food in
just those two months — so
we're quite busy.

For the holidays, our
families can sign up for a
holiday meal box, which
means they get a holiday
meal that’s literally in a box.
They get all of the sides
for a holiday meal — they
get one for Thanksgiving
and Christmas. It's the sides
plus a $20 gift card for the
perishables. Last year we did
about 1,500 meal boxes.

We also offer tutoring
for the kids we serve. We
do that on Monday nights.
That's part of the expansion.
We're at capacity right now

with close to 50 children

in a small space. So this
allows us to expand in that
classroom, plus it brings us
the computer lab. We'll also
use those two components
in our adult education

and resume and interview
classes that we do.

We're partnering now
with Good Samaritan of
Gwinnett. We will be their
first satellite clinic. It's
another ministry that serves
the uninsured. So it's similar
to a quick clinic and we'll
be able to refer our clients
there, and we have a fund
set aside to help our clients
receive services. We also
help pay for medication.

north gwinnett

CO-OP

THRIVE
L

The last two fiscal years
we've spent more money
on medications than we
have utilities. The Gwinnett
population is aging so
quickly that it's really
impacting our community
and we do have clients
making a decision every
day whether to eat or take
their medications. We're
trying to remove those
barriers so they can eat and
take their medicine.

Our biggest demographic
is children. Last year we
served over 16,000 people,
39% of which were children.
Seniors were 25% and that
demographic is growing
every year.
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Can you share some details of
the expansion?

The main goal was to increase the
pantry size so that we could serve
families once a month instead of
once every 60 days, and our pantry
has now doubled in size. The other
purpose of the expansion was that
we needed space for our tutoring
program. We are really at capacity
with that program and we have

a waiting list. Plus, the kids really
need computers. Our tutors were
bringing in iPads and it just wasn't
working — it was difficult to help
them in the way we felt we needed
to, so the computer lab will be very
helpful to them.

The adult education courses —
the resume and interview coaching
classes that we do — will also
benefit from the computer lab. The
library is a great resource but not
everyone has a computer at home.
Nowadays most jobs you apply for
online and a lot of our folks need
help walking through that process.
One of the first classes we'll be
doing in 2020 is for our seniors to
help them learn about food stamps
to make sure they're getting their
food stamp benefits. Another class
we'll have in 2020 is a finance class,
so if we assist someone with a utility
payment, we will require them
to take some classes on finances
before they're eligible for any future
utility payments. | tell people that
my goal is to teach people not to
need me.

The capital campaign also
includes expanding the thrift store
in spring of next year so we can take

| North Gwinnett

Second

Blessings

in some furniture items and some
more baby items for our families.
The campaign also includes the
loss of income in the store for the
couple months it will be closed
during the expansion. It includes

paying off the note for that building.

And it includes a reserve fund. So
by the time we're finished with
everything we'll be debt free —
that's our goal.

Just because we're a nonprofit
doesn’t mean we have to look like
it. | wanted people to feel special
when they come in, to feel loved. |
wanted it to be a place that wasn't
institutional — | wanted it to be
top-notch for them, they deserve
just as much as anyone else. That's
what we were trying to achieve
— to show clients how much we
appreciate them and to honor
them. Yes it's pretty, but there was a
purpose behind the pretty.

What are the most in-demand
food pantry items?

A lot of people don’t understand
that food stamps only pay for food,
so it doesn't pay for toilet paper,
laundry detergent, dish soap —
things that are basic household
supplies. Laundry detergent can
be expensive if you're on a very
fixed income so we try to keep
those things in stock. Personal
care items are needed, too. We
struggle with having Depends for
our seniors. Ensure as well — a lot
of our seniors could benefit from
that. We always seem to have a
lot of peanut butter, but we very
rarely have strawberry jelly. We

Second Blessings Thrift
Store will undergo its

own expansion in the

spring.

usually have a ton of grape
jelly, but no strawberry jelly.
We also need canned fruit,
other than pineapple, and
spaghetti sauce. We have
lots of pasta noodles but
nothing to make with them.
You could feed a family for a
couple nights off of a pot of
spaghetti, so it goes a long
way and we like that.

What else would you like
the community to know
about the co-op?

We really are more than a
food bank. That is what we
do, but we do so much more.
People think we serve the
poorest of the poor, and we
absolutely do that, but not

all of us have a huge savings.
Our society isn't good about
that nest egg. We recently
had a professional whose
spouse’s cancer had returned
and it had decimated their
savings. We helped them get
through that. | tell people
we're all a minute away from
needing help. That's why we
always want to be respectful
to people. We're all so
blessed that we're not in that
place right now, but we could
be tomorrow.

We serve your neighbor,
we serve people at your
church, we serve people
who go to your kid's school.
We're here to bridge the
gap. People donate their
money to us and it's our
responsibility to be a good
steward with that money.

The North Gwinnett
Co-op is located at

4395 Commerce Drive
in Buford. For more
information about

the co-op as well as
volunteer and donation
information, call
770-271-9793 or visit
NorthGwinnettCoop.org.
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